2. Share experiences in selecting and considering evidence across clinical conditions. 3. Discuss challenges integrating primary prevention messages in primary care practice. DESCRIPTION: This workshop will describe the process by which information across disease areas was selected and integrated into implementation strategies at both practice and patient levels (e.g., audit and feedback, computer-based decision support and prompts, prevention practitioners, etc.) The emphasis was to build from what already exists and to leverage the knowledge of the participating practices to develop effective toolkits and strategies for implementation. The first step in this process was to review current guideline recommendations and existing tools to determine relevance to the primary care setting and feasibility for uptake. Guidelines published in each clinical area were identified using a very direct search strategy that focused on currency and relevance to the clinical setting. Guidelines were then evaluated using the AGREE domains as a guide in order to determine which had good rigor of development, editorial independence, and had recommendations that were linked directly to the evidence. Recommendations from the top three to five highest ranking guidelines were extracted along with their levels of evidence. These recommendations were compared to one another and considered within the local context to select the recommendations that would form the basis for our interventions.
W14-Developing quality indicators from clinical

DESCRIPTION:
A facilitated interactive workshop will use case studies from NICE and Current Care to determine the steps that need to be undertaken when developing indicators for clinical guideline recommendations. These steps will include the selection and prioritization of clinical guideline recommendations for indicator development, operationalization of the indicator including the development of the wording of the indicator, and piloting of the draft indicator. These steps will be discussed in terms of their effect on the quality of the indicator (its validity, acceptability, and feasibility). TARGET AUDIENCE(S): 
